






Integrated monitoring
KPMG International has an integrated 
monitoring program to assess the 
relevance, adequacy, and effective 
operation of key quality control poli-
cies and procedures. Included are the 
Quality Performance program, the 
Risk Compliance program, and the 
Global Compliance Review program. 

The Quality Performance program 
assesses quality at the engagement lev-
el. Reviews are tailored to the relevant 
function and conducted at each mem-
ber firm with independent oversight by 
an experienced partner from another 
country. They also are monitored region-
ally, with benchmarking across the 
regions to promote consistency. 

The Risk Compliance program 
and the Global Compliance Review 
program both monitor compliance 
with KPMG International’s policies at 
a member firm level. The Risk Com-
pliance program is a member firm’s 
annual self-assessment of its com-
pliance with applicable policies and 
procedures, while Global Compliance 
Reviews are performed by reviewers 
external to the member firm, are led by 
the Global Compliance Group, and are 
carried out over a three-year cycle.

structure and governance
KPMG International Cooperative 
(“KPMG International”) is a Swiss  
entity with which all the member 
firms of the KPMG network are af-
filiated. Our structure is designed to 
support consistency of service quality 
and adherence to agreed values 
wherever in the world the member 
firms operate. 

The three key governance and 
management bodies of KPMG Interna-
tional are the Global Council, the Global 

Board, and the Global Executive Team. 
The Global Council focuses on high-

level governance tasks and provides a 
forum for open discussion and commu-
nication among member firms. Among 
its responsibilities, the Global Council 
elects the KPMG International Chairman 
and approves the appointment of Global 
Board members. It includes representa-
tion from 54 member firms.

The Global Board is the principal 
governance and oversight body of 
KPMG International. The board is sup-
ported in its responsibilities by several 
committees, including a Governance 
Committee; an Audit, Finance, and In-
vestments Committee; a Compensation 
and Nomination Committee; a Risk and 
Compliance Committee; a Professional 
Indemnity Insurance Committee; and  
a Board Process and Evaluation  
Committee. 

The Global Executive Team serves 
as the principal management body of 
KPMG International, driving the execu-
tion of the strategy approved by the 
Global Board and establishing processes 
to monitor and enforce policy compli-
ance. Led by the Chairman, the team 
includes the Deputy Chairman; global 
heads of Audit, Tax, Advisory, Risk, Mar-
kets, and People; the Chief Operating 
Officer; regional leaders; and a number 
of senior partners of member firms. In 
addition, the Global Executive Team is 
supported by Global Steering Groups 
responsible for executing the approved 
strategy and business plan in their 
respective areas. 
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“We have put in place a system of quality controls and risk management 
policies and processes that help ensure that KPMG member firms are 
consistently providing the highest quality professional services globally.”

	 — larry leva, Global Vice Chair – Risk & Compliance

Larry Leva, Global Vice Chair – Risk & Compliance 
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Our people
In the current environment, enhancing 
the capability of our people has never 
been more important. Building capa-
bility is about developing our people’s 
skills and providing them with a global 
outlook. It’s about motivating them to 
perform at their best, and it’s about 
leveraging diversity to drive innovation 
and great teamwork. 

“At KPMG, our people strategy is 
all about helping ensure that we have 
the very best people to serve clients 
— our people strategy and our busi-
ness strategy are one and the same,” 
explains Rachel Campbell, Global Head 
of People. “We strive to provide each 
and every one of our clients with the 
very best talent our global network 
has to offer.  This means putting the 
right people, with the right skills, in the 
right place at the right time, and mak-
ing sure they are ready to apply their 
knowledge and experience to support  
our clients. 

“We achieve this by giving people 
the opportunity to develop as leaders 
and build broad business knowledge 
from an early stage in their careers, 
by promoting secondments across 
the world to give people a ’global per-
spective,’ and by ensuring we focus 
on effective succession planning,” she 
adds. “Delivering this strategy is criti-
cal to our business, to our clients, and 
to our being an Employer of Choice.” 

skills and development
But how do we accelerate the devel-
opment of our people in a challenging 
economic climate?  By increasing the 
effectiveness of our learning and devel-
opment programs, by sharing leading 

how we work
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programs more effectively among our 
member firms, and by leveraging our 
global network to allow our people the 
best on-the-job experience.

The alignment of KPMG’s global, 
regional, and national learning and 
development programs is stronger 
than ever before, making certain our 
professionals receive the highest level 
of training regardless of their location.    
We are actively collaborating on the 
development of new programs to 
meet common needs and, increas-
ingly, we are establishing a consistent 
learning experience across KPMG. 
What’s more, we continue to promote 
and accelerate the development of 
our leaders of today and tomorrow, 
bringing our best talent together for 
global programs that provide them 
with tremendous opportunity to 
broaden their knowledge, experience, 
and networks.  

While training programs are key 
to skills development, on-the-job 
experience is invaluable. According 
to Campbell, KPMG is increasingly 
focused on building an environment 

in which coaching and mentoring are 
celebrated as part of the way we work.

“We know that our people benefit 
the most from the close counsel of 
mentors and performance managers, 
and time spent learning in the field,” says 
Campbell. “Our experienced profes-
sionals are perhaps the most powerful 
career-building resource available to our 
newer professionals, and coaching and 
mentoring relationships facilitate profes-
sional development on both sides.”

a global outlook
For many KPMG professionals, on-the-
job training is enhanced by a rotational 
assignment with a member firm in an-
other part of the world. Global Oppor-
tunities (GO), KPMG’s global mobility 
program, currently supports more than 
2,600 people each year — throughout 
their careers — on short- and long-term 
assignments around the world.

“Global mobility has become an 
integral part of the KPMG culture,” says 
Brian Ambrose, Global Chief Operating 
Officer, KPMG International, and Head 
of GO. “Global rotations help our people 

Rachel Campbell, Global Head of People

”Our people strategy is all about helping ensure that  
we have the very best people to serve clients.“

	 — rachel campbell, Global Head of People 
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broaden their perspectives, develop 
new skills, and grow their international 
networks — all of which are significant 
advantages when working with clients 
and teams both at home and abroad.” 

Ambrose points out that the more 
global experience our people have, the 
better suited they are to serve global 
clients. “Multinational clients are best 
served by people with a global mindset, 
an awareness of how to apply their 
skills in a new environment, to work 
on multicultural teams, and to think 
and act globally.”

motivating our people 
Enhancing the capability of our people is 
as much about motivation as it is about 
skills development or a global outlook. 
Wherever possible we adapt our work 
environment to ensure we maximize the 
engagement of all our people. 

As part of that effort, we conduct a 
biennial global people survey and act on 
the feedback we receive.  We ensure 
we communicate openly, we recognize 
the importance of strong role models, 
and we actively celebrate success — all 
important drivers of engagement.  

Furthermore, we respect people’s 
need for balance between their profes-
sional and personal lives and understand 
that providing flexibility is critical to retain-
ing and motivating our top talent. KPMG 
offers flexible work options that include 
telecommuting, annualized hours, job 
sharing, and working part time.

leveraging Diversity 
We are committed to creating an inclu-
sive environment that celebrates our 
people’s differences, recognizing that 
the diversity of our people’s experi-
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gaining experience in a dynamic 
environment
Born and raised in Turkey, Nihat Guven (pictured) moved to the United 
States to pursue an MBA degree at the University of Georgia. He joined KPMG’s U.S. 
member firm in 2000 as an IT Advisory associate in the Atlanta office and now is a 
director on rotation in Santiago, Chile.
	 Guven began working in Santiago in 2007 and will complete his assignment in 
July 2010 after gaining significant technical, client service, and leadership experience 
with the Chile member firm. “When I began my rotation, we started growing the core 
IT Advisory practice with ex-pats from other member firms as well as experienced 
hires from outside KPMG,” says Guven. “Today, we have an established group of 
about 50 people that provides Advisory and Audit support services in a very dynamic 
environment.”
	 Working for a member firm in a high-growth market has afforded Guven the op-
portunity to play a part in developing the practice’s go-to-market strategy and to serve 
an exciting list of clients in diverse industries. “Because most of the Chilean economy 
is concentrated in Santiago, virtually every industry is represented,” Guven notes. “And 
I’ve had the chance to work with a broad set of large, multinational companies.” 
	 When he returns to the United States, Guven will bring back experience with 
IFRS, which Chile adopted in 2009. It’s a skill set he expects will be helpful as he 
works with clients preparing for the possibility of IFRS adoption in the United States. 
	 In addition, he has expanded his global network to include colleagues from a 
variety of member firms around the world. “We work in truly global teams,” Guven 
says, “bringing our resources from all over the world to clients.”
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ences and ideas helps to enhance our 
culture and make us more innovative 
and responsive.

Over the last two years, many 
member firms have undertaken an 
internal benchmarking program — re-
viewing their national strategies around 
diversity, measuring progress, and 
driving improvements particularly in 
relation to the advancement of women 
and the integration of professionals from 
minority or indigenous communities. In 
addition, our leaders emphasize cultural 
inclusion as a valued asset for our busi-
ness and clients. Michael Hastings, 
Lord Hastings of Scarisbrick CBE, Global 
Head of Citizenship and Diversity, KPMG 
International, says: “We’ve long passed 
the point of debate about why diversity 
delivers better business performance. 
Now we need to square up to a world 
where education and economic develop-
ment are changing the balance of power. 
Never has the need to embrace diversity 
and inclusion been more compelling.”

Global citizenship
At KPMG, our approach to corporate 
citizenship is founded on the belief 
that business has a distinct and vital 
role to play in helping solve the world’s 
most complex problems. 

We recognize that responsible busi-
ness practices contribute to broad-based 
development and sustainable markets. 
But we also know that is not enough to 
fully address the challenges facing our 
world today. We are committed to doing 
more — moving beyond good govern-
ance, compliance, ethical behavior, and 
philanthropy to partner with govern-
ments, societies, and non-governmental 

organizations to tackle global social and 
environmental issues. By taking leader-
ship in and for our communities, and 
applying skills in creative and deter-
mined ways, our people can deliver and 
support sustainable solutions.

As such, KPMG International’s 
citizenship efforts are focused around 
two priorities: ensuring environmental 
stability and international develop-
ment. In the last year alone, we have 
made remarkable progress with  
ambitious goals in both areas. 

GOING green 
KPMG’s Global Green Initiative is 
aimed at reducing our member firms’ 
carbon emissions and encouraging our 
people, suppliers, and clients to do the 
same. The initiative has served as an 
umbrella for the various environmental 
and conservation programs that al-
ready had been established by various 
KPMG member firms, and has lever-
aged the insight of our Global Sustain-
ability Services practice to help define 
our data collection methodology and 
establish our carbon reduction goals.

how we work

At KPMG, our approach to corporate citizenship is founded 
on the belief that business has a distinct and vital role to play 

in helping solve the world’s most complex problems 
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“We announced the initiative in 
2008 with the aim of reducing emissions 
across our international network 25 
percent by 2010 from a 2007 baseline,” 
says Lord Hastings. “Today, we are 
on track to reach that goal, and we’ve 
already seen an average reduction of 10 
percent per employee. What we’ve seen 
across our member firms has been a 
very creative and collaborative drive on 
energy consumption, specifically around 
three areas: ensuring the efficiency of 
our buildings and facilities, implementing 
sustainable IT systems, and managing 
business travel.” 

This means undertaking large-scale 
projects such as creating new IT cen-
ters that harness the benefits of cutting-
edge green technology and migrating to 
new offices that meet the Leadership 
in Energy and Environmental Design 
(LEED) standards, as the U.S. firm did 
in 2009. It also means changing our 
everyday operations and the behaviors 
of our people — cutting paper usage, 
rethinking air travel, and implementing 
programs to reduce waste and office-
related energy use.

Grace D’Oleo and Luceily Pérez of KPMG in the Dominican Republic participating in a firm reforestation project
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and in partnership with nonprofits. For 
example, KPMG in Australia is extending 
its enthusiasm for the environment to 
the Great Barrier Reef Foundation’s ZooX 
Fund, which responds to growing public 
concern about the impact of climate 
change on the world’s largest coral reef 
system. And the India firm has funded 
solar systems at two charities — an HIV/
AIDS organization in Pune and a nonprofit 
for migrant quarry workers in Chennai — 
enabling them to save money on electric-
ity costs and therefore better support 
their social activities. 

International development
KPMG’s second global citizenship prior-
ity is brought to life by our Global Devel-
opment Initiative, designed to support 
the United Nation’s (U.N.’s) Millennium 
Development Goals. 

At a global level, KPMG works with 
the Millennium Promise, led by Profes-
sor Jeffrey D. Sachs, Director of the 
Earth Institute at Columbia University 
and special adviser to the U.N. Secretary- 
General. This involves a commitment to 
the Millennium Cities Initiative, where 
KPMG Transaction Services teams  
apply their technical skills and experi-
ence to help cities in Africa attract inward 
investment, and a relationship with the 
Millennium Villages project, a program 
dedicated to ending extreme poverty  
in Sub-Saharan Africa. KPMG firms in  
Europe, North America, South Africa, 
and Japan, along with KPMG Inter-
national, have pledged U.S. $1.5 million 
over five years to support the develop-
ment of a village in Micheweni on the 
island of Pemba in Tanzania.

Member firms around the world also 
undertook projects with major nonprofit 

building a high-growth career
Since joining KPMG in Vietnam as a campus hire in 2007,  Thi Huong Giang 
Trinh (pictured) has launched a fast-paced career in a high-growth market, gain-
ing valuable and varied client experience while building people management and 
leadership skills early on. “What I love most is working in a learning environment,” 
says Trinh, who is based in Ho Chi Minh City. “Everyday, I’m given the opportunity to 
experience something new.” 
	 Trinh has served both local and multinational clients in a range of industries and 
is particularly fond of working with large financial services companies. “They have 
high expectations of what we can deliver,”  Trinh says, “and I enjoy the challenge.”
	 She also has worked on the audit for a German-based manufacturer. “I can see 
that we are adding value to the company’s operations,” she says. “It’s rewarding to 
know that our accounting and reporting is helping to enhance their business.”
	 One of Trinh’s long-term goals is to complete a rotational assignment abroad, 
perhaps in New York or London. She also looks forward to further developing her 
management and coaching skills at home. “In the last year, I’ve taken on new 
engagement and people management responsibilities,” she says, “and I’ve been for-
tunate to have a performance manager who has offered support and guidance along 
the way. I hope to offer the same level of support to the newer professionals on my 
teams, to help them build exciting careers with KPMG as well.”
 

instance, has experienced remarkable 
revenue growth after achieving a  
21 percent carbon reduction per  
employee for 2008. 

In addition to taking responsibility for 
their own carbon emissions, member 
firms are supporting environmental 
projects within their communities 

Importantly, data shows that the op-
portunity for growing our business has 
not been hindered by our efforts to be 
carbon responsible. “On the contrary, it 
has been an incentive, opening up new 
client opportunity,” notes Lord Hastings. 

This is especially apparent in high-
growth markets. KPMG in Japan, for 
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groups in 2009, applying their know-how 
to some intractable problems. KPMG in 
Australia, for instance, has built a unique 
relationship with Indigenous Enterprise 
Partnerships, an organization focused 
on developing sustainable initiatives 
that will help break the cycle of welfare 
dependency in indigenous communi-
ties. Since 2007, 27 KPMG people have 
embarked on secondments to work on 
projects within indigenous communi-
ties, helping to build the capacity of local 
businesses.

KPMG in South Africa’s Enterprise 
Development initiative is focused on 
growing and nurturing emerging black-
owned and black-empowered business-
es to allow for real, sustainable econom-
ic growth in a country with a relatively 
low rate of entrepreneurial activity. In 
2009, KPMG in South Africa hosted its 
second annual KPMG Enterprise Devel-
opment Day in association with one of 
South Africa’s largest financial services 
organizations. The event included struc-
tured mentoring sessions for business 
owners covering a range of topics from 
general financial management to tax and 
employment law. 

“At the heart of our citizenship 
strategy is the understanding that 
global business cannot succeed if we 
do not work together to address the 
most significant issues threatening our 
world: extreme poverty, environmental 
degradation, social injustice,” says Lord 
Hastings. “These things are so intercon-
nected with both who we are at KPMG 
and what we do, and they are important 
to clients, our people around the world, 
and to the people we’d like to join us. 
As an international organization we can’t 
afford to do anything less.”

how we work
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creating opportunity for kids
What started as a trip around the world to celebrate his gradua-
tion from university has for James Woodward (pictured) turned into a powerful com-
mitment to improving the lives of underprivileged children in Kenya. 
	 An Audit professional in Sydney, Australia, Woodward has joined his business 
skills with his lifelong passion for service to co-found Kickstart Kids International, a 
nonprofit organization designed to help fund and support the Familia Moja Children’s 
Centre, a home for orphaned children in the Nairobian village of Mang’u, and the 
Mang’u Primary School, which serves about 600 of the village’s youth. 
	 Woodward first visited Kenya during his travels in 2007, volunteering at St. 
Otiep, a small orphanage in Kayole, a Nairobi slum. After spending six weeks at the 
orphanage and experiencing firsthand the poor conditions, Woodward returned to 
Australia, but later received word that St. Otiep’s director had closed the facility 
without warning, leaving 20 children homeless. 
	 Anxious to help, Woodward took a two-month sabbatical from KPMG and 
returned to Kenya to help establish a new home for the children in Mang’u. Today, 27 
children live at Familia Moja and attend the school Kickstart Kids International now 
sponsors with the help of KPMG International.
	 Woodward’s long-term goal is to help the centre achieve self-sustainability by 
raising the funds to purchase a small plot of land for farming. “The land will provide 
the kids with an education in agriculture and the community with a valuable income 
stream,” Woodward says.
	 In addition, Kickstart Kids is partnering with KPMG in Kenya to build a second 
home for orphaned children in Ulturoto, this one following a different, “less institu-
tional” model, says Woodward. “Our goal is to create a more nurturing and familial  
environment, as well as to incorporate design principles and income-generating activi-
ties to ensure this new centre will be both environmentally and financially sustainable.”
	 Woodward is grateful for the support Kickstart Kids International has received 
from the KPMG network and clients. “With their assistance, Kickstart has been given 
the opportunity to grow far beyond what I imagined when we started and to stimu-
late real change in the lives of the children we’re supporting.” 
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* Includes U.S. $9.16 billion statutory audit and U.S. $0.79 billion other assurance work.

The financial information set forth represents composite — non consolidated — information of the separate member firms of KPMG International that perform professional services 
for clients and is combined here solely for presentation purposes. KPMG International performs no services for clients nor, concomitantly, generates any revenue from clients.
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personnel for fiscal year ended september 30, 2009

	 FY  09	 FY  08	 % Change		

Partners	 7,953	 7,677	 4%	

Professionals	 106,973	 104,057	 3%	

Administration	 25,309	 25,162	 1%	

Total	 140,235	 136,896	 2%	

				  

FY 09	P artners	P rof. Staff	 Admin. Staff	 Total

Americas	 2,711	 26,633	 8,174	 37,518

Asia Pacific	 1,514	 24,978	 4,440	 30,932

EMA	 3,728	 55,362	 12,695	 71,785

Total	 7,953	 106,973	 25,309	 140,235
				  

FY 08	P artners	P rof. Staff	 Admin. Staff	 Total

Americas	 2,683	 27,683	 8,433	 38,799

Asia Pacific	 1,429	 22,976	 4,328	 28,733

EMA	 3,565	 53,398	 12,401	 69,364

Total	 7,677	 104,057	 25,162	 136,896

% increase	P artners	P rof. Staff	 Admin. Staff	 Total

Americas	 1%	 (4%)	 (3%)	 (3%)

Asia Pacific	 6%	 9%	 3%	 8%

EMA	 5%	 4%	 2%	 3%

Total	 4%	 3%	 1%	 2%
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Senior Partner – Australia  Michael Andrew

Senior Partner – Canada  William  Thomas

Senior Partner – France  Jean-Luc Decornoy

Senior Partner – Germany  Rolf Nonnenmacher

Senior Partner – Ireland  Terence O’Rourke

Senior Partner – Japan  Masanori Sato

Senior Partner – Netherlands  Herman Dijkhuizen

Global Chief Operating Officer  Brian Ambrose

Chief Operating Officer, Americas  Jack Taylor

Chief Operating Officer, ASPAC  Graeme Bailey

Chief Executive Officer, EMA  Jean-Paul Thill

global board and executive team
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members of the global executive team
Chairman  Timothy P. Flynn

Deputy Chairman  John Harrison

Chairman, Americas  John Veihmeyer

Chairman, ASPAC  Carlson  Tong

Chairman, EMA  John Griffith-Jones

Global Head of Audit  Henry Keizer

Global Head of Tax  Loughlin Hickey

Global Head of Advisory  Alan Buckle

Global Head of Markets  Neil Austin

Global Head of People  Rachel Campbell

Global Vice Chair – Risk & Compliance  Larry Leva 

Timothy P. Flynn, Chairman  

John Harrison, Deputy Chairman

John Veihmeyer, Chairman, Americas  

Carlson Tong, Chairman, ASPAC  

John Griffith-Jones, Chairman, EMA  

Moses Kgosana  Africa

Michael Andrew  Australia

Pedro Melo  Brazil

William  Thomas  Canada

Frantisek Dostalek  Central and  
Eastern Europe

Jesper Koefoed  Denmark

Jean-Luc Decornoy  France

Rolf Nonnenmacher  Germany

Russell Parera  India

Terence O’Rourke  Ireland

Domenico Fumagalli  Italy

Masanori Sato  Japan

Guillermo Garcia-Naranjo  Mexico

Herman Dijkhuizen  Netherlands

Andrew Cranston  Russia and the 
Commonwealth of Independent 
States

Danny Teoh  Singapore

John Scott  Spain

Helene Willberg  Sweden

Hubert Achermann  Switzerland

members of the global board

Stuart Campbell, Chief Information Officer

Michael Hastings, Global Head of Citizenship and Diversity

Alistair Johnston, Global Vice Chair

Helen Spice, Chief Financial Officer

Tom Wethered, International General Counsel

other global leaders
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KPMG member firms operate in the following 
countries and territories (as of October 1, 2009)

Americas
Argentina
Brazil
Canada
Chile
Colombia
Costa Rica
Dominican Republic
Ecuador
El Salvador
Guatemala
Honduras
Israel
Mexico
Nicaragua
Panama (Republic)
Peru
United States of America
Uruguay
Venezuela

Asia Pacific
Australia
Brunei Darussalam
Cambodia (Kingdom of)
China  
Cook Islands
Fiji Islands
Indonesia
Japan
Korea (Republic of)
Lao People’s Democratic 

Republic
Malaysia
New Zealand
Papua New Guinea
Philippines
Singapore
Taiwan
Thailand
Vietnam

Europe,  
Middle East,
and Africa
Algeria
Austria
Cyprus
Denmark
Finland
France
French Polynesia
Greece
Iceland
India
Ireland
Italy
Ivory Coast
Monaco
Morocco
New Caledonia
Norway
Portugal
Senegal
Sweden
Tunisia

KPMG Europe LLP
Andorra+ 
Armenia (Republic of)*+
Belgium†+
Georgia (Republic of)
Germany ∆
Kazakhstan*
Kyrgyzstan* 
Liechtenstein
Luxembourg+Ω
Netherlands
Russia*+
SpainΩ
Switzerland
Turkey#
Ukraine+
United Kingdom  

Africa subregion
Angola
Botswana
Ghana
Kenya
Malawi
Mauritius
Mozambique
Namibia
Nigeria
Sierra Leone
South Africa
Swaziland
Tanzania
Uganda
Zambia
Zimbabwe

Central and Eastern Europe 
subregion
Albania
Belarus
Bosnia and Herzegovina
Bulgaria
Croatia
Czech Republic
Estonia
Hungary
Latvia
Lithuania
Macedonia (Republic of)
Moldova (Republic of)
Montenegro
Poland
Romania
Serbia
Slovakia
Slovenia

Middle East and  
South Asia subregion
Afghanistan
Bahrain
Bangladesh
Egypt
Iran
Kuwait
Lebanon
Maldives (Republic)
Oman (Sultanate of)
Pakistan
Qatar
Saudi Arabia
Sri Lanka
Syria
United Arab Emirates
Yemen (Republic of)

The Offshore Group  
subregion
Anguilla, B.W.I.
Antigua and Barbuda
Aruba
Bahamas
Barbados
Bermuda
British Virgin Islands
Cayman Islands, B.W.I.
Gibraltar
Guernsey
Isle Of Man
Jamaica
Jersey
Malta
Netherlands Antilles
St. Lucia
St. Vincent and the  

Grenadines
Surinam
Trinidad and Tobago
Turks and Caicos Islands, 

B.W.I.

* Shares to be transferred to a subsidiary of KPMG Europe LLP from current owner.
# For regulatory reasons KPMG Europe LLP may not own certain entities in Turkey.
+ Certain entities in these jurisdictions may not be wholly owned.
†The Belgian Audit practice is not a subsidiary of KPMG Europe LLP.
Ω The Spanish Audit entity and the Luxembourg Audit and Advisory entities will only become wholly owned once the 8th directive is implemented. 
∆ KPMG Rechtsanwaltsgesellchaft mbH, which provides legal services in Germany, is owned by certain members of the Board of KPMG  

Wirtschaftsprufungsgesellschaft.
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